
QUESTIONS WITH...

BASS CULTURE
In this issue’s 10 QUESTIONS  
WITH... We met up with Mitch 
Morton, the creator of up and 
coming, Sheffield based clothing 
and  music company, Bass Culture.

| Q1 |  WHAT IS BASS CULTURE?
Bass Culture is a brand based around what is 
the beautiful era of electronic music. I set up 
the company wanting to capture its essence 
and inject it into products which will give those 
who appreciate the Techno genre’s beauty and 
something to hang on to.

| Q2 |  WHAT MADE YOU WANT TO START 
UP THE COMPANY?
It started with my deep passion for house music 
and I noticed that there wasn’t products out 
there that, just for a second, admired the whole 
culture around it. So I felt that instead of trying 
to reinvent an ingenious idea for a DJ backpack, 
I should try and make something sentimental to 
those who belong to the following.

| Q3 |  DO YOU THINK THAT YOU BEING A 
STUDENT IS SEEN AS A SETBACK FOR 
BASS CULTURE?
No, not at all. Instead, it kind of enhances the 
experience for there is more personal friends to 
share it with and that’s what Bass Culture is all 
about, sharing the experience with one another.

| Q4 |  BESIDES COLLEGE AND BC, DO 
YOU DO ANYTHING ELSE?
Besides business, I love to stay immersed in 
music, its my life, its my passion. I don’t DJ as 
much as I should, being at college and all, but 
the futures bright and I hope to be doing some 
exciting events in the summer

I also love to produce but however I’m no pro 
as of yet, and with my high standards I’m not 
going to release something mediocre just for the 
sake of it.

| Q5 |  WHEN DID YOU START MIXING?
I started mixing 4 years ago when my parents 
bought me my first set of CDJ’s. This is what 
started it and till this day, I still hold the same 
excitement when I first press play at the start of 
a mix. It’s great!

| Q6 |  WHEN EQUIPMENT DO YOU USE?
My current set up is a cocktail of various decks, 
mixers and controllers, but there is nothing 
better than taking things back old school. So 
I run two Stanton turntables and on the odd 
occasion, I still play vinyl. But most of the time I 
use Traktor scratch pro with control vinyl. Then a 
simple, trusty mixer and my laptop.

On the other hand, I love to play around with 
programming controllers to make different types 
of sounds just to give that extra dimension of 
musical diversity.

| Q7 |  WHO IS YOUR FAVOURITE ARTIST 
AT THE MOMENT?
It has to be hot since 82! The guys on fire! Not 
to mention he is also a fellow Yorkshireman, 
which makes it all the better. But yeah, I just 
love his super deep bass lines like on his mega 
remix of green velvets “Bigger Than Prince”, 
so I would say that my favourite song at the 
moment.

| Q8 |  YOUR T-SHIRTS SEEM TO BE 
GOING DOWN WELL WITH YOUR BUYERS. 
WHY DO YOU THINK THAT IS?
Yes they are going well cheers. People have 
seemed to take a liking with the designs and 
the whole motive behind the business, fantastic 
support from my friends.

| Q9 |  HOW CAN PEOPLE WHO ARE 
INTERESTED PURCHASE YOU T-SHIRTS?
Well until the online store is up and running, 
people can order via the Bass Culture co 
Facebook page where they can find all the latest 
products, news and events from Bass Culture.

| Q10 |  AND FINALLY, WHAT ARE YOUR 
PLANS FOR BASS CULTURE OVER THE 
SUMMER PERIOD?
The plans for the summer? Well, plenty of 
parties, many new clothing designs and products 
aimed at both DJS and producers. Y’know, 
things like bags and flash drives key things like 
that. I’ve got a prototype for some headphones.

Bass Culture 
plain logo T-shirt

£12.5010

Interview by Jake Palmer-Blake
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Bass Culture
Sunset T-shirt

(New York)
£18
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What is
Made North?
 MADE NORTH is a new concept for northern design and craft 
MADE NORTH brings together the industry in an annual conference; 
showcases and promotes work via an online store and a permanent gallery 
space in the heart of Sheffield plus supports designer/makers through a 
membership, events and network programme.

Our galleries highlight some of the best talent emerging from the north and 
monthly Showcase and Launch Pad selections focus on established and 
early stage designers in depth.

MADE NORTH aims to take all that is positive and accepted about the 
north of England – industry, honesty and innovation – and give it a 
combined brand, voice and outlet. At the heart of MADE NORTH is the  
talent and creativity of designers and makers in the north of England.

FOR DESIGN LOVERS:
MADE NORTH makes it easy for you to buy local and support design and 
creativity in the north of England. You can shop online, visit our concept 
store in the centre of Sheffield, keep track of our touring exhibitions and 
become a friend of MADE NORTH. Our Twitter stream @MADENORTH 
gives you the highlights of what we are up to in real time along with 
nuggets of design from across the globe. Our Friends programme allows 
you to be an integral part of our activities with exclusive content, events 
and discounts just for you.

FOR DESIGNERS/MAKERS:
MADE NORTH showcases a collection of work at its new gallery space in 
Sheffield City Centre, gateway to the north of England. We also organise 
touring exhibitions of work which visit galleries and design centres across 
the UK. Each month we turn the spotlight on both an established and an 
early stage designer with our ‘showcase’ and ‘launchpad’ selections.

The inaugural 
Sheffield Design Week 
in June 2014 will be 
a citywide celebration 
of design in all its forms. 
Sheffield Design Week will 
be a collaborative platform 
aiming to increase awareness and 
appreciation of design and develop 
new audiences. It will offer both cultural 
and commercial opportunities, showcasing 
established and emerging design talent and 
innovative projects.

Sheffield Design Week is hosted in one of the UK’s most creative cities. 
Taking place annually,  this 7 day festival will host an array of local, 
regional, national and international design, architectural and creative 
names. It will showcase all disciplines of design, from graphic design to 
architecture, advanced manufacturing and technology to fashion and 
product design and more. We will promote an exciting, varied programme, 
including exhibitions, workshops, talks, design conferences, installations, 
product launches, open studios and walking trails. The week’s worth of 
activity will join together venues across Sheffield and in the celebration.

For more information, visit...

www.madenorth.co.uk
www.sheffielddesignweek.co.uk

We are 
delighted to be working 

with the Royal Institute 
of British Architects 

(RIBA), the Design Council, 
the Crafts Council and The 

Designers Republic who will 
each host their own conference 

section. Across these four curated 
sections speakers will consider the 

conference theme ‘Can Design save the 
World?’ as well as exploring thoughts and opinions 

on their work, their industry and the future of design. Keynotes 
and panel discussions will bring together world leading experts from 
graphic design, product and industrial design, architecture, technology and 
contemporary craft. This day conference is an opportunity to hear from 
industry and thought leaders, design doers and policy shapers as well as 
connect with other industry professionals and emerging talent.
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YORKSHIRE
IN YELLOW

The winning T-shirt designs are displayed in the Millennium Galleries, as part of Yorkshire in Yellow



SHEFFIELD

Holmfirth:

Holmfirth is the renowned location of Last 
of the Summer Wine. Sitting in the heart of 
the breathtaking Holme Valley, this picture-
postcard town is popular with walkers and 
wildlife lovers alike.

Holme Moss:

One of the most iconic climbs in the country, 
which has featured on most major cycle races 
since the 1950s.

Peak District National Park:

From pretty moorland to rolling hills and leafy 
forrests, the Peak District is home to some 
of the country’s finest scenery. Deservedly 
designated as Britain’s first national park.

Langsett:

Langsett is a picturesque village in the heart 
of South Yorkshire. It’s beautiful reservoir is a 
great place to see some superb views of this 
part of the world.

High Bradfield:

Found on the edge of the stunning Peak 
District, High Bradfiled is a lovely little South 
Yorkshire Village. The medieval church is the 
star attraction and there are plenty of cylce 
routes here too.

Sheffield City Centre:

If there’s one place that has it all, it’s Sheffield.
Well known for it’s contribution to music, sport 
and the shopping scene. Sheffield doesn’t fail 
in drawing in visitors from miles around.

The Grand Depart comes through Sheffield during Stage 2 of the Tour 
De France on the 6th of July, and Yorkshire in Yellow is here to welcome it 
with open arms.

The actual Grand Depart starts off Stage 1 in Leeds, then travels to 
Harrogate on the 5th of July. Stage 2 commences in York the next day 
and works it’s way right here to Sheffield. It then moves down south by 
starting Stage 3 going from Cambridge to London on the 7th.

We have highlighted the hot spots of Sheffield the the Tour goes through. 
If you are interested in following the Grand Depart, want to buy tickets or 
just more information, visit the Grand Depart website.

 www.letour.yorkshire.com

“2014 will be 
a Summer to 
remember”

2014 will see a summer to remember as the Tour de France begins 
in Yorkshire. To celebrate the Grand Depart, we’ve teamed up with Made 
North to create an original showcase for Yorkshire’s creative talent as part 
of the official cultural festival.

There are few cycling accolades as prized and revered as the ‘Maillot 
Jaune’, or yellow jersey. Worn by the leader of the Tour de France since 
1919, the jersey has become a symbol for the talent, hard work and 
dedication needed to lead the Peleton.

The ‘Maillot Jaune’ has become a style icon as well as a sporting emblem. 
The Yorkshire in Yellow project will celebrate this distinctive feature of the 
Tour’s heritage. Yorkshire in Yellow invites contemporary artists, designers, 
and creatives with a Yorkshire connection to design their own tribute to 
the ‘Maillot Jaune’ in the form of a yellow T shirt. From simple drawings 
or doodles, to more complex and detailed designs, the designs on display 
see Yorkshire’s creative community, alongside designers from around the 
globe, show off their skills using the yellow jersey as their canvas.

“Yorkshire in Yellow invites 
contemporary artists, designers & 
creatives from Yorkshire to design 
their own tribute”
Yorkshire in Yellow is a partnership between Museums Sheffield and Made 
North, a platform for northern designer/makers.

   For more information, visit www.madenorth.co.uk

A number of Graphic Design students studing Foundation Degree at 
Norton College took part in the Yorkshire in Yellow T-shirt competition.

The designs to the left were made by Jake Palmer-Blake (top), Sabine 
Drabble (middle) Siobhan baxter (bottom). Sabine was good wnough to get 
hers on display.

Jake: Well, since this is the 111th Tour De France, my design links to 
that. I then made the numbers look as though they had been made by tire 
trakcs, so I created a vector pattern resembling a bike tread and cut the 
numbers out out the pattern.

Sabine: My design combines imagery of a bike wheel and mountains with 
text. The sentence is written with a Sheffield dialect, linking the Tour De 
France with Sheffield.

Siobhan: The design I sent to Made North is made up of bike gear cogs 
behind a Yorkshire rose. Like Sabine’s, it links both cycling and Sheffield in 
an artistic way.
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The iconic movie monster gets a brilliant 21st century 
makeover in this breathtaking blockbuster! A devastating 
catastrophe engulfs Japan’s Janjira nuclear power plant 
in 1999. Fifteen years later, US physicist Joe Brody (Bryan 
Cranston) remains convinced that a natural disaster was not 
responsible. He believes there’s been a high-level cover-up. 
His quest for the truth reunites him with his Navy Lieutenant 
son, Ford (Aaron Taylor-Johnson).

Among those drawn into joining their mission are Ford’s wife

Elle (Elizabeth Olsen) and military commander Admiral Stenz 
(David Strathairn). Japanese scientist Daisuke Serizawa (Ken 
Watanabe) quickly recognises that man’s abuse of nature is 
responsible for the mighty, radiation-enhanced Godzilla - and 
the terrifying foes against which it is now pitted! Made with 
the endorsement of Japan’s Toho Studios, who first unleashed 
Godzilla in 1954, this stunning reinvention delivers great 
characters as well as awesome spectacle. Behind the camera 
is Gareth Edwards, British director of the acclaimed low-
budget hit ‘Monsters’.



Standing at 350ft tall, this version of 
Godzilla is bar far the largest to date. 
The shape and stature looks as though 
it has reverted back to the original 1954 
version.

GODZILLA:
2014
350ft (106m)

ZILLA:
1998
196ft (60m)

GOJIRA:
1954
164ft (50m)

HUMAN:
6ft

At times it can feel like the high-calibre cast 
are adding layers to a sparse script, particularly 
when it comes to Breaking Bad’s Cranston, 
who delivers some searing emotional moments 
during the film’s opening scenes. Elizabeth 
Olsen has disappointingly little to do, while Sally 
Hawkins is mostly left to reel off jittery scientist 
exposition. Taylor Johnson does a solid job with 
a fairly straightforward character:

Like Spielberg’s most thrilling films, Jaws and 
Jurassic Park (where the creatures’ appearances 
were kept down by visual effects limitations), 
here you’re made to wait a fair while until you 
get a glimpse of the title star. There’s even one 
set-piece, which cuts away to a TV news report 
as the action kicks in, which might have you 
wishing Edwards hadn’t been quite so judicious 
with his reveals.

Gareth Edwards giving directions to star,
Ken Watanabe, who plays Dr. Ishiro Serizawa

RATING:
Acting

Casting

Storyline

Special effects

Direction

Overall

TITLE: Godzilla

DIRECTOR: Gareth Edwards

GENRE: Sci-Fi / Thriller

RELEASE DATE: 15 - 05 - 2014

MAIN CAST: Aaron Taylor-Johnson, Bryan 

Cranston, Kean Watenabe, Elizabeth Olsen

RUN TIME: 123 mins

BUDGET: $160,000,000

GROSS: $185,214,000 (U.S.A)

What this approach does reap 
though, is a genuine sense of tension 
and, crucially, payoff, that’s so rare 
in films of this scale. When the beast 
is finally unleashed, the set-pieces 
are worth savouring. Early glimpses 
reveal little more than Godzilla’s 
jagged, shard-like spines protruding 
out from the sea, while the rest of 
him’s submerged underwater like an 
armoured iceberg. Even in the limited 
moments when he’s seen in his full 
glory – thick snout, chunky forearms, 
scales like armour carved from rock – 
he’s pleasingly, untameably animalistic.

Subtlety and restraint aren’t words you 
tend to associate with tentpole blockbusters, 
particularly not those featuring hulking great 
monsters. The latest incarnation of Toho’s iconic 
kaiju might be the tallest ever, clocking in at 
around 350ft, but the movie itself isn’t afraid to 
build to the stomping with baby-steps, favouring

tension over excessive VFX money shots, 
and the human characters over the headline 
creature.

Director Gareth Edwards won the director’s chair 
off the back of Monsters, his micro-budgeted 
creature feature that, by necessity, put human 
characters at the front of the drama, leaving 
the titular beasties mostly just hinted at through 
incredibly subtle background CGI. It’s heartening 
that, given this film’s reported $150m-plus 
budget, he’s stayed true to that movie’s central

tenets even when playing with a much bigger 
train set. Perhaps Godzilla 2014’s greatest 
achievement is that it doesn’t feel like it has 
been churned out on a Hollywoo production  
line. Refusing to adhere rigidly to the prescribed 
beats of the blockbuster formula, it often 
feels surprisingly low-key for a film in which 
major cities are levelled and destruction spans 
continents.

It helps that, of all the franchises, being 
repeatedly torn down and rebuilt, Godzilla is 
arguably the one that could do with a reboot. 
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