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MICROSOFT

1975 - 1980

1980 - 1982
1982 - 1986 1986- 2012

Current logo

Microsoft is a computer technology company 
which develops and sells electronics, PCs 
and software, best known is Windows.

The current logotype is a san-serif font in 
a grey colour. The font name is Segoe UI. 
The marque is made up of four coloured 
squares that resemble a window.

I chose to annotate this logo as it’s use of 
colours help it stand out from the others. 
Similarly to Apple, they have a marque, 
which also helps to differentiate it from it’s 
competators.

“Microsoft is still a young company. We’ve 
been at the centre of the revolutionary 
changes that technology has brought to 
every aspect of our lives and we’ll be at 
the centre of tomorrow’s transformations. 
The best is yet to come.” (Taken from the 
Microsoft website.)

The logos have always had a modern, san 
serif font. This shows that the company 
is looking to the future to find ways on 
improving their products. The logos have 
not changed as many times as some other 
companies, but they vary from eachother, 
which enforces the point made about thinking 
towards the future.
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Creator:
Paula Scher/Pentagram - 2012

Design elements:
The Microsoft logo is made up of the symbol of 
the four squares, and the logotype of ‘Microsoft’ 
in a light, straight, san-serif font called Segoe.
The four colouerd squares use the familiar 
windows colours, and show the company’s 
diverity of products. It has been made to look 
more modern as to keep up with the competition 
(Apple etc.).

Pantone: 171 C

R: 244
G: 78
B: 36

C: 0
M: 84
Y: 96
K: 0

Pantone: 376 C

R: 129
G: 185
B: 0

C: 55
M: 5
Y: 100
K: 0

Pantone: 2925 C

R: 1
G: 164
B: 269

C: 71
M: 22
Y: 0
K: 0

Pantone: 1235 C

R: 255
G: 155
B: 2

C: 0
M: 30
Y: 100
K: 0

Font:
Segoe UI

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklm
nopqrstuvwxyz

The new Microsoft logo has gone through a major 
change. Before, where it was just the logotype in, 
they have now incorporated the windows symbol.

The font is a simple sans-serif font. It is Segoe 
in semi-bold. The logo as a whole looks cleaner 
and modern. The logotype helps with this as it 
is a clean, simple typeface in a clean colour that 
contrasts the symbol.
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The shop sign had made use of the logo with 
lighting behind the squares, which helps it stand 
out further.

The packaging layout is fairly simple. The images 
behind the window logo is different depending on 
what the product package is. The images don’t 
necessarily relate to the product, but they are all 
fairly consistent and look eye catching.

It took me a while to find the business card, 
as it did for the other examples. Again, it 
conforms to the simplistic style the company uses. 
The content is legible and well laid out to aid 
readability.

I looked at billboard campaigns from each of the 
example companies. This Microsoft example is 
advertising the new windows phone.

They all have the same simplistic layout and 
based around this “Meet...” strap line.. It makes 
it more personal and as you can see in the 
bottom image, they can use this idea for different 
seasons in the year (Christmas).
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APPLE INC.

1976 1976 - 1998 2007 - 2013

Apple is another computer technology 
company. Famous for the Mac, IPod, IPhone 
and other Apple products.

The current marque is the Apple with the 
bite taken from it. The font which they 
use was Helvetica but now is Myriad. The 
company is so well known that you rarely 
see the marque with the text with it.

I chose to annotate this logo because of 
the fact that it is so recognisable, and 
the history, and resons behind it, is quite 
interesting.

The first logo depicts Isaac Newton sitting 
under an Apple tree. This is because an 
apple insired Isaac Newton to formulate the 
laws of gravuty, and Apple Inc. wanted 
people to be inspired by their work and 
products.

The original logo was quickly replaced to 
the ‘rainbow apple’. The bite of the apple 
was to stop it from getting confused with a 
cherry, while other theories are that it relates 
to Eve taking a bite out of the forbidden 
fruit from the Bible. While other people think 
that it is a tribute to Alan Turin’s suicide.

The colours were dropped with just a plain 
black, and a glass themed logo was used 
between 2007 - 2013.

Current symbol
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Creator:
Rob Janoff - 1998

Design elements:
The Iconic Apple symbol is a vector of an apple 
with a bite taken out of it. The elements are the 
main ‘body’ of the appl, the leaf and the bite. 
The bite was included so it was intantly distinctive 
as an apple (and not another fruit, such as a 
cherry).

Pantone: 

R: 0
G: 0
B: 0

C: 75
M: 68
Y: 67
K: 90

Font:
Myriad Set

Apple have used a slightly modified version of 
Myriad, called Myriad Set. They have used a 
few different fonts including Apple Garamond and 
Helvetica. It is a straight, sans-serif typface. It 
looks modern and sleek, which is what the Apple 
brand is.

Although it is rare to see the Apple symbol and 
the logotype as one logo, they use this font in 
other applications, like the website, packaging, 
adverts etc.
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Like the Microsoft signage, the marque is used 
with lighting behind it to aid it to stand out from 
the neutral design of the shop.

Because Apple is so prolific, they don’t even 
need to have the name of the company on the 
front of their shops.

Like the shop front and pretty much every other 
application, they don’t include the company name. 
When you see the Apple symbol, you immediately 
recognise the company.

Like the Microsoft card, it is simplistic. Actually, 
the colours off the logo change to suit different 
sectors of the company (such as marketing, tech, 
managerial positions etc.)

The billboard campaigns remain minimal. Unlike 
most ad campaigns, Apple don’t really need to 
stand out and break the mould because they are 
so prolific, they just need to let people know that 
they have a new product and they will all buy it.
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McDONALD’S

2006 - 2010

1953 - 1960

1948 - 1953
1940 - 1948

1960 - 1968

1968 - 2006

McDonalds is the largest chain of hamburger 
fast food restaurant.

The current marque is just the yellow 
arches. Like Apple, it is so well known that 
they don’t need the ‘McDonalds’.

I chose to annotate this logo because of it’s 
history and because there have been alot of 
changes in the logo.

McDonald’s started off called ‘McDonald’s 
famous barbecue’.

It then changed it twice, to ‘McDonald’s 
famous hamburgers’, then ‘McDonald’s coast 
to coast’, before having it as just McDonalds 
in 1960. Before Ronald McDonald, they had 
a different mascot called ‘Speedee’, who 
showed the companies welcoming attitude 
and quick service’.

The famous ‘golden arches’ was used in 
1960. The original logo was supposed to be 
the iconic architecture of the roof.

It then focused more on the M rather than 
the roof in 1968, and in 2006, they just 
used the M because it was so recognisable.

Current marque
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Creator:
Jim Schindler - 1960

Design elements:
The marque is the iconic golden arches which 
form the letter ‘M’. The arches were an 
architectural feature on their first franchised outlet, 
which later was the inspiration behind the current 
identity.

Pantone: 7408 C

R: 255
G: 195
B: 0

C: 1
M: 24
Y: 100
K: 0

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklm
nopqrstuvwxyz

Font:
Veranda (bold)

The Veranda font is in bold, which  helps it to 
stand out. It is also a neutral font so it doesn’t 
look aged and it doesn’t exclude itself to a cer-
tain group (children, old people, race etc.).

The McLawsuit font is based on the ‘M’ in the 
symbol. Each letter is made up of the arches 
which are cropped, rotated etc.
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Like the Apple marque, McDonald’s is another 
infamous company. When you see the yellow 
arches, you know your at McDonald’s.

The same colour scheme(red/yellow) is used 
on most of the food packaging. Although there 
are different types of food (such as McCafe 
range and deli) they use a more ‘rustic’style of 
packaging to make it look different, even though 
it’s still McDonald’s.

The McDonald’s business card was very hard to 
find and I ended up finding it on a forum when 
someone made a complaint and they sent their 
business card (that is why the image is so 
blurry).

The layout and content isn’t really anything 
special, but the logo is in gold, which relate 
to the golden arches and also makes it a bit 
different.

Every print advertising from McDonald’s look the 
same. Which they can do, for the same reasons 
as Apple.

They have some variations every know and then, 
such as the bottom billboard example, where they 
have used shadows cast by the sun and then 
the shadows cover certain menu items for different 
times of the day.


